
Intelligent Research 
and Insight System

IRIS

Sales teams have no shortage of intelligence on large enterprise 
accounts. But mid-market prospects are harder to read. The data is 
scattered across websites, reviews, listings, social channels, maps, and 
internal systems, making it slow, manual, and difficult to gather data for 
credible, personalized prospect research.

Turn scattered data into pitch-perfect conversations
Letʼs talk!

Turn fragmented prospect data into 
sales-ready intelligence in minutes

Latentview.com

3–5 people. 
14  days. 
One  brief.

It searches across fragmented public and 
internal sources, validates signals, enriches the 
account context, and converts it into a cited, 
pitch-ready brief with stakeholder insights, pain 
points, product-fit recommendations, and 
next-best actions.

Your Agentic Research Partner 

From Prospect to Sales-Ready Brief

Input the basics
Company name, 
location and website.

Search across 
sources
IRIS crawls websites, 
search results, maps, 
reviews, listings, and 
relevant digital signals.

Enrich the 
prospect view
It layers in business footprint, 
leadership signals, website 
insights, customer sentiment, 
and market indicators.

Verify and structure
Findings are 
cross-referenced, 
unsupported claims are 
removed, and intelligence 
is organized into an 
evidence-backed report.

Generate the brief
IRIS converts the output 
into a presentation-ready 
PDF with citations, sales 
hooks, product-fit 
recommendations, and 
next steps.

Enable instant access
Reports are securely stored 
and shared, helping sales 
teams move from research 
to outreach faster.
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Success story

How We Helped a Global Payments Leader 
Accelerate Prospect Intelligence

The client needed to improve prospect 
intelligence for US mid-market food and 
beverage businesses. Sales analysts required 
credible, personalized briefs before initiating 
conversations, but the process was fragmented, 
manual, and difficult to scale.

Client Objective

Business Impact

14 days → 10 minutes
Reduced prospect research time from nearly 
two weeks to minutes

Sharper personalization
Turned insights into tailored sales hooks and 
next-best actions

A multi-billion-dollar 
global payments 
solutions provider 


