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Modernizing

Enterprise Analytics
on Databricks for a Global
Leader in Digital Media

Scaling Analytics, Marketing, and Customer
Insights on a Modern Data Platform
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Analytics Core

LatentView led the client's critical data platform
shift from legacy Hadoop to Databricks — building
a future-ready, cloud-native analytics foundation.
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Key Business Outcomes

Fueling Business Growth Across B2C and B2B

B2C Growth

We've helped the client make smarter, faster
decisions across the customer journey—from
discovery to engagement.
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* A media spend optimizer that guides budget
allocation across channels and geographies.

o A/B testing to validate hypotheses at
different lifecycle stages.

e Foundational work in Customer Lifetime
Value analytics.
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B2B Growth

We've enabled smarter go-to-market decisions with
robust analytics and data products.

e Account Engagement Score (AES) to signal
buyer readiness

o Marketing Mix Models (MMM) and Multi-Touch
Attribution (MTA) for spend optimization

o Lead funnel analytics and product adoption
metrics to accelerate pipeline performance
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Our partnership with this client reflects the kind of challenges and opportunities many GCC and
Analytics leaders are navigating today and how we can enable them to become truly data-driven.



