
Transform the Disconnected

Automotive Supply Chain 

for the 21st Century
56% of manufacturers anticipate that supply chain disruption 
will be a significant risk to their business in 2022.

In response to the action planned, manufacturers’ top supply chain 
priorities for 2022 are

Capital efficiency Cost reductionIncreased delivery service

The supply chain disruption story isn’t ending anytime soon and major threats in 
2022 from a study with 100 manufacturing CFOs across industries are

Supply 
shortage

Lack of supply chain 
technology

Rising material 
cost

Supplier 
risks delay

Demand 
unpredictability

E.g., semiconductor chip shortage, skyrocketing container costs and congested ports

Actions planned in the next 12 months in response to the threats are

Find an 

alternative supplier

Raise price 

for customer

Discontinue production of 

certain products/services
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Fill in this form, and we’ll get in touch with you
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TO know more 

The underlying problem is a
withdisconnected supply chain lack of visibility

Why is Supply Chain Visibility Important?

What is Supply Chain Visibility?
It is an ability to establish a quick overview at the overall status of all elements 
of the supply chain together with the ability to dig down to get granular details
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Compliance with 

regulatory demands 

COMPLEXITY


Rising complexity 


of SCM

COMPETITIVENESS


High competition 


in retail

45%

81% of the automotive industry is concerned about visibility, compared with


70% in other sectors - implying lack of oversight can create a ripple 

effect of disruption.
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Watch this space to learn more details about ConnectedView solutions.

Source: BDO’s 2022 Retail CFO Outlook Survey
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