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actionable insights to gain competitive advantage. As a trusted analytics partner to the world's most recognized 
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sectors to predict new revenue streams, anticipate product trends, improve customer retention, optimize investment 
decisions and turn unstructured data into a valuable business asset. LatentView has offices in Princeton,

N.J., San Jose, Calif., London, Singapore and Chennai, India with more than 600 employees globally.
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The Problem

Visualizing the collective intelligence of 
buyers/sellers, which enhances the 

"interestingness" of the marketplace and drives 
higher transaction volumes, was difficult. 

The LatentView Solution

LatentView built a real-time 
platform to visualize market 

trends, purchase trends, 
popular items etc. for any 
search/product term and 

allow comparison between 
products and product 

categories.

The After State

In three months following the 
implementation of the 

platform, transaction volumes 
for key products showed an 

uptick to the extent of 3% for 
certain categories.

The Before State

Client did not have a common 
platform which buyers/sellers 
could use to understand what 

the popular products were 
and how they were trending 

across geographies.


