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The Metaverse Maze:
What's in Store for the Retail Industry

e Metaverse - a concept across individual virtual worlds and experiences that
mimics parts of the real world using technologies such as XR, Al, social media,
and digital currency

e A digital economy of virtual goods and services, which offers a unique chance
for retail shopping

THE VIRTUAL REALITY
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METAVERSE: A NEW OMNICHANNEL TOUCHPOINT

e According to Gen/Z, accessibility, and
convenience are key reasons to shop on
Metaverse

e Retailers and brands can design
personalized virtual shopping experiences
that highlight their narratives with
maximum impact

use the metaverse for advertising and
marketing activation

o 77.24% of online shoppers halt at ‘add to
cart’ and buy nothing>; Immersive
experiences like virtual try-on using digital
avatars let consumers engage with the
product before buying - lessens the burden
of returns and stagnant carts for retailers

HOW CAN BRANDS AND RETAILERS FIND SUCCESS?

Offer Personalized
Assistance

Invest in data and
analytics

Focus on intentional
creation

Brands and retailers can use
data from their virtual spaces
to track user activity and
analyze traffic. Insights from
these data can help
marketers understand which

Fostering a community,
enriching customer
experience (CX), and
engaging shoppers to build
long-term loyalty are vital to
retail success in the virtual

powered chatbots in the
metaverse can ensure a

world. products are popular, adjust for customers.
product positioning, increase
conversion rates and increase
sales.
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e Apparel and luxury brands, and retailers can

NFTs, cryptocurrencies, and
digital wallets may act as
access barriers. Enabling Al-

smooth shopping experience



https://www.bloomberg.com/professional/blog/metaverse-may-be-800-billion-market-next-tech-platform/
https://yougov.co.uk/topics/resources/articles-reports/2022/03/09/60-us-gen-z-want-brands-sell-metaverse-platforms
https://business.yougov.com/content/43269-measuring-interest-fashion-retail-data
https://www.mckinsey.com/business-functions/growth-marketing-and-sales/our-insights/value-creation-in-the-metaverse
https://analyticsindiamag.com/why-are-retailers-interested-in-the-metaverse/
https://www.facebook.com/LatentView/
https://www.linkedin.com/company/latentview-analytics/
https://twitter.com/latentview
https://www.youtube.com/c/LatentViewAnalytics/
https://www.instagram.com/lifeatlatentview/
https://www.latentview.com/
mailto:marketing@latentview.com
mailto:consultingservices@latentview.com

