Rethinking Customer Experience (CX)
Strategies in a Post-Pandemic World
COVID-19 has changed the consumer’s mindset
65% of consumers want the companies they engage with to
improve CX - up from 59% in 2021 and 35% in 2019 (prepandemic
Three in five consumers (65%) in the US find a holistic
experience with a brand to be more pivotal than advertising
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Now and Beyond: CX Priorities for Leaders
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Progressive CX leaders are investing in new technologies
like Customer Data Platforms (53%) and Real-Time Decision
Engines (45%).
Partner with LatentView Analytics to:
Tapping into real-time consumer data and getting actionable consumer insights

Gaining a unified vision of the consumer

Focusing on the customer journey and offer personalization
Get in touch with our CPG Consulting Team
marketing@latentview.com sales@latentview.com

Fill in this form, and we’ll get in touch with you
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