
Understand the

“Why”
behind the

“What”

Richer insights. Profound strategic value.
Better investments.

Which are your most
effective marketing channels?

Marketing
channels

E-mail
marketing

Content 
marketing

PPC

SEO

Social media 
marketing

Offline referral • Email referral
Social referral

Referral

Where does your
prospects come from?

PR • Activation • Selective 
wholesale • Direct sales

PR, events & sales

Offline advertising

Online advertising

Print, Radio,TV ads

Search engine • marketing
Online retarget

Online display ads

Online marketing
SEO & content
Blog • Reviews

Affiliate

YouTube • Pinterest
Facebook • Twitter

Instagram

Social commerce

Relying on correlation driven ML tools isn’t always the best 
option to go for. The key to success is knowing when the 
correlation is enough - and what to do when it is not   

From academia to business - all the top companies are 
investing in Causal Inference capabilities like

On an average, marketing spend represents 24% 
of a CPG firm’s revenue - Deloitte   

etc.

Jump on the bandwagon before it’s too late. 
Draw your assumptions before your conclusions. 

To learn more about causality, write to us at 
<marketing@latentview.com>


