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BEST PRACTICES IN B2B MARKETING: A DATA-DRIVEN APPROACH

84%- 65%-

of B2B marketers currently use analytics of B2B marketers have reported an increase
to improve marketing performance in sales revenue of over 10% after the use of analytics

Campaign Planning s
» Identify consumer preferences, pain points and trends: this helps marketers V-Sar,

understand need states and demand spaces
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Segmentation & Targeting
+ Identifying multiple micro segments to target: this helps marketers improve
campaign effectiveness and ROI
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N ’ + Identify opportunities to cross-sell across channels: by providing multiple
— . touchpoints with recommendations based on customized consumer
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Help franchises increase sale by
creating customized cross-sell
campaigns

Campaign effectiveness

LatentView helps companies drive digital transformation by helping them combine digital and traditional data to gain a competitive advantage.
We provide a 360-degree view of the digital consumer, enabling companies to predict new revenue streams, anticipate product trends and
popularity, improve customer retention rates and optimize investment decisions.

For further details, visit us at: http://www.latentview.com/
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